Le français 2e



       «Bienvenue à notre île!»
Situation

The «Ministre de Loisirs» wants to completely change the image of your island by renaming the island itself as well as everything on it! The government hopes this will increase tourism and boost the economy.

You work for the «Ministère de Loisirs» and have been assigned to the committee 

that must rename the island, create a theme for tourism and, come up with the start 

of the advertising campaign to promote it all!

Task

You have to come up with a variety of publicity items so you can reach the widest audience possible. These are the basics you need to kick off the campaign:

· for billboards: a poster board size aerial-view map of your island with its outstanding features pictured and labeled

· for travel agents: an illustrated brochure of activities and sights that tourists might like and why they might like them

· for radio and TV: a short commercial that can be used by both media and, includes the above information

     Essentials 

· on the map: a minimum of 5 and a maximum of 12 features, on one piece of poster board. If a city is a “feature” it must have an identifying characteristic that makes it stand out.

· in the brochure: a minimum of 5 and a maximum of 12 activities in addition to, from 5-12 sights. The sights can be some of the outstanding features from the map.

· in the commercial: all committee members must have relatively equal speaking parts. A few, simple props are all that’s needed. Music is a good idea.

     Details

· labels and illustrations may be hand drawn, photos from magazines, computer generated – whatever you feel most comfortable with.
Timeline

· Monday, November 17: overview of project, create committees, brainstorm  themes and island names

· Wednesday, November 19: choose theme and island name, outline information for map, brochure and commercial

· Friday, November 21: rough draft of map, brochure and commercial finished by the end of the period. Stay with what you know how to say! Don’t rely on a dictionary!!!

· Tuesday, November 25: finish the map, brochure and commercial! They may be “fine-tuned” over the break but this is NOT required!

· Tuesday, December 2: map and brochure due/presentation of commercial. 
                                                 I‘m going to try to tape the commercials! (
Grading

•   This counts as the chapter 4 exam x 2
(reminder: your semester notebook counts as one exam grade for this 6-weeks)

· I will use a rubric similar to those for the speaking section of the chapter exams. This means the more beyond the minimum you go, the higher the grade you can get.

· You will have a group grade for the map and brochure as well as an individual grade for the commercial. Each will count 1/3 of the total grade. 

Some Teacher Guidelines

We were studying Martinique in Allez, viens! I based it on an activity that was in the practice workbook. .Most of the chapter vocab had to do with leisure time activities, tropical island stuff (waterfalls, sand, palm trees, etc), and compass directions. The grammar was basically reflexive verbs with the usual vocab. They also introduced si on allait/faisait, etc and ce qui/ce que in phrases like ce qui me plaît, c’est/ce que j’aime, c’est. www.gohrw.com  is the site that has activities that will give you an idea of the chapter. The book may be on line as well. It’s level 2, in between chapters 3 and 4

They got into groups of 3 or 4.  Each group created an entire project with their own island for the group.  I tried to make it like an ad campaign to relate to real life situations. They came up with some wonderful ideas – a candy island with a chocolate volcano, a cheese island in the shape of a wedge of la vache qui rit , “party” island, fast-food island – just to name a few.

You could have them memorize the commercial or even create a skit. I wasn’t big on memorized dialogues. I preferred situation cards where they had to make up things more or less on the spot. I also thought that if they did a radio ad in real life, they would read it.  Some did memorize it and act it out – not for any extra credit just because that’s how they wanted to do it. Some just pointed out features on the map and said what activity they put in the brochure for that place. Originally, I only asked for a radio ad then realized that some of the kids would want to act out something so I added TV.

The brochures were anywhere from hand drawn to magazine cutouts to computer generated. I always liked projects that could cover the wide range of abilities and talent we had in a class. When I did them, I counted them instead of a chapter exam – this made the quality increase dramatically especially in a non-honors class. I gave them around the last half of class to work on it at the end of class (we were on A/B block with 90 minute classes) always with the provision that if they didn’t work on the project we would go back to the book!

